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“Your First Class, Second Hand Store”
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Sunshinc Thrift Stores, Inc.




Over 13,000 Square ft. of Clean
Organized Shopping Space
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Over 30,000 Items i - _—
Stocked Weekly s | - /ALL CLOTHING
Complete line of Men’s, i = | 1/2 PRICE
Women’s and Ueh & mlrss M-°°"9BE,G_5.., ;
Children’s Fashion by 2k 2 da ;DT — =

Deeply Discounted
Furniture
Unique Selection




Sunshine Thrift Stores is continually recognized
for local community service, assistance, and
professionalism.

= Community Alliances with membership in

local and national chapters
o0 National Association of Resale and Thrift
Shops member
0 Better Business Bureau member
0 Active supporter of local churches and
schools
0 Active participant in children and adult
athletic programs
=  Employer of 25-35 employees at each location
o High employee loyalty
0 Drug-free work environment
o Comprehensive safety policy and manual
at all locations
= High quality merchandise at a value price
o0 National name brands at discounted prices,
starting at only $0.95
0 Huge selection of clothing for the entire family
o0 Small household appliances and housewares
0 Shoes, Jewelry, bric-a-brac and more stocked
seven days a week
= Modern Retail operation
0 Print, radio, television and digital advertising
o Computerized bookkeeping, Inventory
management and point of sale
0 Attended dressing rooms and security
cameras
= Ecologically conscious recycling program
0 Keep thousands of Items from our local
landfill everyday
0 Thousands of pounds of unsellable clothing
recycled, reused and recommissioned every
day
o  Work with local entitles on recycling of
televisions, computers and other certain non-
ferrous metals
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Charitable Partners

Sunshine Thrift Stores, Inc. works in conjunction with local
charitable organizations who are looking to increase funding
and name recognition in the community.
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METROPOLITAN St. Joseph’s National
MINISTRIES Children’s Hospital Kidney of
HOPE IS HERE Foundation Foundation” | Florida

= Increased community

awareness

o Over 3,300,000 contact efforts
made annually.

0 Charitable logo proudly boasted on
uniformed drivers and trucks.

0 Controlled charity message sent to
the public.

o0 Drop boxes with charity
information & logo clearly visible

= Long-standing, profitable,

productive relationships assist

each local charity with fund

raising

0 Increased monthly revenue for
charity with little or no
management.

o Providing funding for programs
that may otherwise be

unattainable.
‘......m.m:_u-‘- | 0 Host to screenings and other
SNt —-——— = charity events within the stores.
: . o Promote other events to thrift store
consumers.
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‘ National Kidney Foundation™

of Florida

Over 54,000,000 Raised Since Inception




